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    SproutLit?
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Our mission is to help kids and their 
families fall in love with reading and 
highlight the importance of reading to-
gether. The foundation for a lifetime of 
reading starts early so we want to be 
there for it!

We strive to have fun, while still realiz-
ing the importance of our job as having 
the potential to change people’s lives. 
Receiving a SproutLit box should be the 
highlight of the day, if not the month! 
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If at anytime there are any design questions, please 
contact the design team at design@sproutlit.com.
SproutLit.com
© SproutLit Fall 2016
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Pantone RGB CMYK

Our color palette is perhaps the most 
important part of making all of our com-
pany communications look consistent, 
connected, and official. No designs will 
stray from this color palette, except as 
the design team chooses for limited 
edition boxes. 

Black, white, and grey (60% black) may 
be used as appropriate.

Do not change the color opacity. Use 
the Pantone spot colors as much as pos-
sible. RGB should be used for screen 
and digital purposes and CYMK should 
be used for print purposes when Pan-
tone colors are not an option.

Our Mission Statement

Making reading and 
learning into play. 
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Logo Usage: 
Do

Logo Usage:
Don’t

The SproutLit logo is at the heart of all 
customer-aimed communications. De-
signed to appeal to our split market of 
children and their families it deserves 
to have it’s time to shine and introduce 
people to our brand.

Allow the width of one “p” from Sprout 
on all sides of the logo. The spacing 
should be increased or decreased pro-
portionally as the logo changes sizes. 
Give our logo room to breath.

The logo may be printed in all black if 
black and white printing is at any time 
the only option, however, it is not en-
couraged.

The leaf image may be only be used on 
the sticker seal. In all other cases it must 
be used in conjunction with the word-
mark.

The wordmark may only be used indi-
vidually when in a line of text that is writ-
ten in Patrick Hand. It should blend with 
the text in all ways other than color.

Things not to do to our logo:
• Put a drop shadow on it, of any sort
• Change the opacity
• Change the main typeface from Pat-

rick Hand
• Use it in greyscale instead of pure 

black
• Change its proportions in anyway - 

vertically or horizontally
• Place it on an angle
• Change the coloring. Including mak-

ing the word SproutLit all one color

If at any time you are not sure about your 
logo usage, please ask someone on the 
creative team before moving forward.

SproutLit

SproutLit

SproutLit

SproutLit

SproutLit

SproutLit

SproutLit SproutLit

SproutLit

SproutLit
Sprout

Sprout Sprout

Sprout
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ABCDEFGHIJKLM
NOPQRSTUVWXYZ

abcdefghijklmn
opqrstuvwxyz
1234567890

ABCDEFGHIJKLM
NOPQRSTUVWXYZ

abcdefghijklm
nopqrstuvwxyz

1234567890

Typefaces
Patrick Hand
Patrick Hand is the typeface of the logo 
wordmark and accent text. It was cho-
sen for it’s child-like personality, heavy 
stroke and legibility. Comic Sans is not a 
replacement. It can be found on Adobe 
TypeKit or the company server.

Avenir Next
Avenir Next Regular, size 12, with 15pt 
leading, is the typeface for all body copy. 
Other weights (including, ultra light, me-
dium, demi bold, bold, and heavy) may 
be used as necessary for subtitles and 
communication clarity. Avenir is distrib-
uted by Linotype foundry and can be 
accessed through a personal request to 
the design department. For more infor-
mation email design@sproutlit.com.

Extractable
This custom made design is a staple of 
the SproutLit brand and personality.

Usage:

• Never scaled - each row of petal 
sets should measure half an inch. If 
it needs to cover a large area than it 
can be repeated.

• A minimum of two rows must be 
used (meaning two side by side 
books).

• At least one book must always be 
included in its usage. Only petals is 
not an option.
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Hope Meltser
Creative Director

hmeltser@sproutlit.com
215-123-4567

Business Card
Every SproutLit employee will have a 
company business card. It will take this 
template and fill in their respective infor-
mation. Any changes to business card 
will not be allowed. All cards must have 
a company email address on them, out-
side addresses are not permitted.

The information is right aligned and 
uses Avenir Next regular. The name 
should be in the primary teal color and 
uses Avenir Next medium. The title uses 
Avenir Next italic. All text is size 12pt.

3.5 in.

.2 inch 

2 in.
.5 in.

.15 in.
.5 in.

1 in. 2.25 in. 
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Letterhead
All customer mail communications will 
be printed on SproutLit letterhead. All 
letterhead measures 8.5x11 inches.

The type should in Avenir Regular, size 
12, as per our typeface guidelines. Al-
low a half-inch margin on the left and 
right sides of the type and justify with 
last line left aligned. Paragraphs are di-
vided by an extra return, not tabs.

Envelopes
Each piece of communication should 
be sent in a SproutLit envelope with 
our address as the return address. Our 
standard envelope measure 9.5 x 4.125 
inches. 

The recipient address should be typed 
using Avenir Next regular size 12 in 
black. This will be centered on the front 
of the envelope.

The back of the envelope is a perfect 
example of the personality of our com-
pany that we want to convey across all 
of our communications. Patrick Hand 
(the typeface of the little hello) is being 
used to draw attention to a detail that 
will hopeful improve someone’s day.

.5 inch 
margin

.5 in. 
1 in. 

.5 inch 
margin

9.5 in.1.5 in.

4.125 in.
.125 in.

.2
5 

in
.

.25 inches

Patrick Hand
Size: 16pt
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The Box
The box is the primary way we interact 
with customers so it is very important 
that it sends the best message possi-
ble. High quality cardboard and print-
ing should be used always. The box size 
may vary as the book size varies, but the 
same style box will be used in all cases.

When printed, the logo colors should 
be fully saturated and the logo should 
be embossed slightly.
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Merch
Our customer interaction should not 
end at receiving a monthly box, we want 
to become a part of a family’s life in at 
least a small capacity. For this purpose 
we offer a variety of merchandise with 
the SproutLit logo. This also acts as an 
extra source of marketing and adver-
tisement.

On all merch, the logo is centered on 
the item. On the canvas tote and the 
t-shirt, the logo measures 3 x  6.9 inch-
es. On the hat, the logo measures 1.5 x 
3.5 inches. Our products are available in 
both adult and child sizes. These mea-
surements are the baseline for an adult 
small t-shirt and should be changed 
proportionally to the t-shirt size.
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Have a great day!


